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Summary
This book entitled, “Production, Distribution and Consumption in Mongo-
lian Pastoral Society,” is an anthropological study of economic activities of 
Mongolian herders. The book speciﬁcally examines the distribution of livestock 
products in Mongolia and Inner Mongolia, in China, by focusing on character-
istics and changes in the distribution system of the Mongol Plateau in relation 
to national institutions and the global economic system.
Interactions among Mongolian pastoral society, national institutions, and 
the global economic system did not begin in contemporary times, but had been 
taking place since pre-modern times. Mongolian pastoral society was accepted 
by modern nations in the early 20th century, when it established relations with a 
wide range of economic systems. In this book, the term, "globalization" refers 
to the process in which monetary exchange economies are globally expanding. 
Thus, the socialist era is considered as one case of globalization. The aim of the 
book is to describe the development of "globalization" and to identify its local 
characteristic in northeast Asia. The period of study highlighted in the book is 
from the 1920s to the present. We have emphasized the critical role of the peri-
od after 1990s, when the Mongolian pastoral society was penetrated by market 
economy. Chapters 1 and 2 of the book focus on production, Chapters 3 and 4 
on distribution, and Chapter 5 on consumption. Chapter 3 focuses on the geo-
graphical area of Inner Mongolia, whereas other chapters focus on Outer Mon-
golia.  
Chapter 1 (Kazato) portrays felt, which is used for making roofs and walls 
of yurts. The felt production mode has changed along with changes in national 
institutions, from handmade to machine-made felt. Today, consumers can 
choose between handmade and machine-made felt as needed, which comple-
ment each other. Chapter 2 (Tomita) deals with dairy products, which were for-
merly consumed domestically. However, the national procurement process of 
the socialist era brought about changes in the use of milk. When butter and ca-
sein, which had not been consumed in Mongolia began to be produced, new 
tools, such as cream separators, as well as new techniques had to be imported.
Chapter 3 (Ozaki), focuses on milk liquors, or kumis, which were previous-
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ly produced only in a few localities. However, the market economy has com-
mercialized kumis production as a source of income for peri-urban herders of 
both Inner and Outer Mongolia. Today, kumis production is supported by devel-
opments in communication and transportation, as well as by the growth of ur-
ban consumers. In Chapter 4 (Terao) long-distance drivers bringing goods and 
people are described. In the era of socialism, the circulation of goods was di-
rectly managed by the public sector. Today, however, certain transportation 
routes are occasionally supported by informal services and depend on the life 
styles of drivers and their equipment.
Chapter 5 (Hotta) deals with consumption and distribution system of goods 
ﬂowing into herder households. Herders purchase food and other daily necessi-
ties with cash provided by the sale of livestock products and various subsidies. 
However, they also obtain certain items by sharing, manufacturing, and bor-
rowing, among others, which are methods of consumption that are independent 
of the exclusive ownership of goods.
In conclusion, we have identiﬁed three characteristics in globalization of 
Mongolia. Firstly, we have drawn attention to a domain that is highly influ-
enced by money, or the wide-area distribution system, and a domain that is less 
affected by change. Though the modern system including nationhood has had a 
signiﬁcant inﬂuence on herders, herders cope with it by using their own cultural 
stock. Secondly, we established that Mongolians positively accept the new, 
global technology and that they manage it in their own way by using it along 
with traditional methods. Thirdly, we have pointed out that Mongolians do not 
try to be specialists in order to pursue economic efﬁciency. This seems to equip 
them for future risks, by preventing them from denying the wide variety of pos-
sible options.
This book is the result of the Center for Northeast Asian Studies’ Joint Re-
search Projects, "Distribution of livestock products and Globalization in Mon-
golia" (Represented by Mari Kazato in 2014) and "How things circulate within 
and outside and the areas of Mongol and Kazakh steppe?" (Represented by 
Mari Kazato in 2015).
